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Husgvarna Digitization

Digital Strategy : Roadmap
Connectivity

Speed Boats
Advent of Digital Service Platform
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Our foundational pillars
for digital transformation

Cloud Cloud

Open interfaces that enabling Everything to be connected to Analyze & Learn from Data to
interoperability and capturing knowledge and enhance customer experience
innovations ability to interact and enable new business
models
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2016-2018 Shifts Along The Digital Laggard to Digital Leadership Scale

tec

2018 Edge Computing Index:
4 Key Statistics About Edge Computing

(143

al Followers + Digital Evaluators Digital Adopters Digital Leaders
65% 14%
> 26%

How important is your edge computing strategy to
ebtaining and utilizing data streams to improve business
processes and productivity

4.1%

While companies are 5.3%
adopting EDGE, few
are aiming HIGH !!

and data center an

Why is Edge Computing important for your business?

64.6% 54.1%

40.7%
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EDGE Project Learnings
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EDGE growing sprirally outwards
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Become a Digital Master

Digital Mastery Framework

FASHIONISTAS

BEGINNERS CONSERVATIVES

Digital Mastery: Digital capabilites and Leadership capabilites

Westerman, Bonnet, and McAfee 2014, Leading Digital: Turning Technology into Business
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EDGE Capability Map

Productivity
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Percieved Customer Value
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obvious, apparent, evident,

what's the manifest, patent, plain,
opposite of unmistakable, transparent,
unobvious? axlomatic, self-evident
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Husqgvarna

ww.husqgvarnagroup.com
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